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Letter from the President

May 2026

To Our Downtown Oak Park Community,

Looking back at the 2025 season, it is clear that the Downtown Oak Park Business Alliance has
completed another successful year. The foundation of our success, as always, is our commitment
to refreshing our events—Thursday Night Out —and updating our promotions—Shopper’s
Reward. These efforts ensure that our downtown remains the premier destination for foodies,
families, and fashionistas!

Oaktoberfest: A Vibrant New Look

For the 30th Anniversary of Oaktoberfest, we refreshed our brand to better reflect the
energy and diversity of our community. After soliciting feedback from our MAC committee,
we launched a campaign that focused on “fresh, clean, and diverse colors.” The response
was overwhelmingly positive, with social media followers praising the new look.

Thursday Night Out: A Record-Breaking Season

In 2025, Thursday Night Out (TNO), Thursday truly became the “New Friday” in Downtown
Oak Park. By expanding our theme nights from four to nine—including Juneteenth, Veterans
Night, Salsa Night, and Dog Day of Summer—we celebrated our community’s diversity and
strengthened our local partnerships.

TNO Participation by the Numbers:

e Booklets Sold: 9,101 - 21% increase over 2024.

e Revenue: $227,525 - 21% year-over-year increase.

o Strategic Partnerships: 45 non-profit organizations - 73% increase from 2024.

¢ Social Media: Instagram organic views increased by 153%, reaching 94,000 people online!

Shopper’s Reward Program Refresh

To drive even more local spending, we simplified our Shopper’s Reward Program toa “1, 2, 5”
framework: Shop 5 local stores, Spend $500, and Earn $50 back. By reducing the required
store visits from seven to five, we made the program more accessible and easier to understand.

The results were remarkable. Demand was so high that we ran out of envelopes a week before
the program ended. We also introduced the Golden Ticket Sweepstakes, seeding 10 lucky
envelopes with a Golden Ticket good for a $50 DTOP gift certificate and a chance to win a
$500 grand prize. In total, we distributed 1,280 booklets—an 18% increase over last year.

The success of this past year is a testament to the strength of our merchants and the loyalty
of our community. And since we are in an Olympic Year, | want to hand out gold medals to our
Executive Director, Shanon Williams, and her team.

Thank you for your continued support of Downtown Oak Park.

Susie Goldschmidt
Board President
Downtown Oak Park Business Alliance

New in 2025

Oaktoberfest Got a Vibrant New Look!

For the 30th Anniversary of our festival, we refreshed our
Oaktoberfest brand. We asked our community for feedback.
The new brand campaign was well-received and here’s what
our social media users had to say:

“Fresh, clean, and diverse colors @
| like the new style!”

“Love your new branding throughout
6 6 the event’s aesthetics, marketing
materials, and overall ambiance to
reinforce the message of diversity
and the evolution of this event.”

n
!

“Amazing Vibes & Look, will be there!!
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DTOP Photo Library Acquires Updated Images

On a gorgeous Saturday in late May, we worked with a professional photographer
to capture new photos of Downtown Oak Park. These updated photos are now
featured across our platforms, such as our website, promotional materials, and
social media channels.
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Events & Promotions

JAZZ THAW

Jazz Lovers Shook Off the Winter Blues at Our Two-Day Jazz Festival
The Downtown Oak Park Business Alliance presented our annual two-day
free jazz festival on Saturday, March 8, from 1 PM to 12 AM, and a Jazz
Brunch on Sunday, March 9, from 11 AM to 2 PM. This free event featured
live music performed by renowned jazz musicians at more than ten
Downtown Oak Park locations.

Your Membership Matters

In February, we began our annual membership drive, and
registered 77 paid members! For their $50 membership,
they receive the following benefits:

* Awning & Sign Grant: provides a 50% discount
¢ Light Pole Banner Program: provides a 40% discount

* DTOP Gift Card Program: merchants are reimbursed
100% of the value

Other benefits our members receive include: continuing
education programs for members and employees, such as
the DTOP Business Academy; professional photography and
video services; inclusion in our gift guides; promotion on our
digital platforms; inclusion in our year-round seasonal events;
one-on-one marketing consultations, and more!

“This year, we had a music schedule with not
only the best jazz musicians in Chicago, but
some of the best musicians performing on

6 6 stages all over the world. And there was truly
something for everybody, from straight-ahead
jazz, Latin, and Brazilian jazz to vocal jazz and
instrumental jazz. We purposely selected bands
to present a diverse selection of jazz styles.”

-Ken Scott, WDCB'’s Director of Marketing & Fundraising

2025 MEMBERSHIP BY THE NUMBERS
Banner Program

Sponsored street
banners with the new
DTOP logo

BREW PASSPORT TOUR

Caffeine Lovers Explored, Sipped, & Savored Our Best Brews

We renamed and rebranded this event as The Brew Passport Tour! This
promotion was a week-long celebration featuring signature caffeinated
drinks from the following participating businesses: Local ‘84 Cafe (FFC),
Jumele Patisserie (formerly Sugar Fixe), Khyber Pass, Kribi Coffee Albion,
Kyuramen, Lea’s Cafe, Q-BBQ, Smoothie King, Vigo Coffee, Wise Cup, and
Wells Street Popcorn. Participants who sipped five or more drinks on our

Awning & Signage Grants
Participated in this
program, and we

5 awarded $3,327

Businesses in grants

Sip your way thro

tour and had their passports “stamped received a free travel coffee mug! —stamp, collect, anlEgNe

The Brew Passport Tour Stirred Up Some Serious Social Media Numbers!
Year over year, we saw an increase ® Instagram views went up by 763%

in social media engagement: * Facebook clicks went up by 206%

* Facebook reach went up by 80%

BOWNTEWN GAK PARK'S ANNUAL SHOP SIDEWALK SALE
SHOP SUMMER Shoppers Shopped Three Districts for Savings & Stickers

This year, we partnered with the Oak Park Arts District and the
Hemingway District to promote our summer sidewalk sale from
July 17-19. We collaborated on a marketing initiative to drive traffic
across all districts, encouraging shoppers to shop at participating
stores, pick up a free coloring book featuring local landmarks, and
collect all three limited-edition stickers.

SIDEWALK SALE
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THURSDAY NIGHT OUT

This Summer Thursday Became the New Friday in
Downtown Oak Park

Thursday Night Out was held every Thursday from June 5

&# THURSDAY
NIGHT OUT

THURSDAY IS THE
through August 28 on Marion Street between Lake Street and NEW FRIDAY
North Boulevard, from 5-9 PM. This foodie event featured . :
. . . .. JOIN Us!
free live music and a special summer dining menu from local L adies J Wik Girmit
restaurants. JUNE 5 to AUGUST 28
SPMto 9 PM

More Theme Nights Means More Community Engagement
By expanding our theme nights to 9 from 4, we celebrated
our diversity, strengthened our partnerships, and brought a
new energy downtown each week, including the following:

¢ Juneteenth * Salsa Night
¢ Veterans Night ¢ Dog Day of Summer

TNO BY THE NUMBERS Highlights
Sales Increased
* Sold 9,101 booklets, marking a 21% increase over the
2' 2024 season.
Live bands Revenue Increased

* Generated $227,525 in revenue, also up 21% year-over-year.

More Strategic Partnerships
* Expanded network to 45 organizations, a 73% increase

Five-Year Performance Records Al Time from last year’s 26 partners.
Record S . .
Annual Revenue  —— * Created a new sponsorship opportunity that generated
—@= Books Sold 9%?@?5’( . $3000 in revenue.
$207,150 ’
2195950 B286Books  gqg7975 Social Media Metrics Highlights

7,515 Books . . .
On our social media channels, TNO fostered increased

online engagement in the following ways:

$109,420

Instagram Dominance
5,471 Books

* Organic views on Instagram are the clear leader, showing
amassive 153% increase with 94k views.

Facebook Growth
* 58% jump in reach suggests our content is being shown
to a much wider audience than before.

2021 2022 2023 2024 2025 Organic Strength
¢ Both platforms show that organic (non-paid) content is
driving significant portions of your total traffic.

“For the last two decades, we have been starting the weekend on Thursday nights,
right here in Downtown Oak Park! We tell our guests that right outside your door,
you can experience the best our district has to offer for foodies, families, music lovers,
and more! And don’t forget about our theme nights—we had drag queens, free salsa
lessons, a pop-up art market with local artists, and a night for dog lovers.”

-Shanon Williams, Executive Director of the Downtown Oak Park Business Alliance
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OAKTOBERFEST

DTOP Said “Cheers” to the 33rd Annual Oaktoberfest

“This year, we reimagined our marquee event with our new, fresh branding that
reflects the diversity of our district and this event. We had an amazing lineup of
world music featuring Grammy-winning artists, a new lineup of craft beers and
‘ specialty beverages, and, as always, delicious food from the best restaurants in

our district!” -Shanon Williams, Executive Director of the Downtown Oak Park Business Alliance

OAKTOBERFEST BY THE NUMBERS Oaktoberfest Digital Metrics Highlights

 Attendance up: 34% from 2024 (29,741 vs. 23,331) Views Increase
* Strong vendor sales: QR codes at tables improved

attendee experience ﬁ 172,707 197%
* 12 community partners: in the Kids Root Beer 5

Garden, featuring DJ LuckyLucas, Kind Cooperative ' O ' 89k 36%

obstacle course, and Collaboration for Early
Childhood’s train ride (600 riders)

* Expanded sustainability initiatives: 6 waste sorting
stations, paid Green Team (OPRFHS students), Water

Source: Meta Business Suite August 8-September 27, 2025

Buggy, and aluminum-only water sales Oaktoberfest Website

Measurement Number Increase

Active Users 14k 11%

34%Y 12 6
(o)
Attendance Community Waste sorting R e 16k 16%
increase partners stations
Time Spent on Site 1 min, 2 secs 17%
Page Views 43k 16%

Source: Google Analytics Time frame July 28-September 14, 2024,
and September 9-September 27, 2025
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Holiday Events & Promotions SHOPPER'S REWARD L

WINTERFEST

Holidays Around the World Brought Holiday Magic to

Our Annual Cookie Walk

On Saturday, December 6, from 10 AM to 3 PM, we hosted our
Winterfest/Cookie Walk. And yes, we sold out, again, selling
500 holiday tread tins at $30 per tin! This year, we implemented
website updates to limit bulk purchases.

Shopper’s Reward Program Updates
To increase community engagement, we updated and
simplified the program and implemented new marketing
tactics. Here are the highlights:

* Program Simplification: Reduced the required number of
store visits from 7 to 5 to boost participation.

* The “1, 2, 5” Framework: Rebranded with the catchy slogan:

“Shop 5, Spend $500, Earn $50.” TIS THE SEASON TO SHOP AND GET REWARDED
e Multi-Channel Marketing: Updated all digital and physical ITSASEASY A5 1, 2, 5!
assets, including kiosks, posters, and the website. SHOP 5 STORES SPEND $500 GET.
* High-Visibility Tactics: Utilized on-screen ads at Comedy Plex GETYOUR-ENU.ELL;PE.‘I'& '
Comedy Club and prominent in-store signage. DOWHTGWHGAK AR
* Merchant Partnerships: Distributed program envelopes SR I _ R
directly into customer shopping bags through local retailers. L

The theme was “Holidays Around the World, and 42 businesses
participated and received a custom window decal representing a
selected country, featuring a seasonal greeting. We decorated the
district with seasonal rental displays and our festive lights! Santa made
a visit from the North Pole to take pictures and hear gift wish lists!

Holiday Entertainment Included:

* The Polar Express: Families enjoyed a free 10:00 AM screening
at the Lake Theatre.

¢ Live Music: Performances from the Heritage Chorale, Canterbury
Carolers, OPRF Show Choir, and Grace Church Carolers throughout the
afternoon.

SHOPPER’S REWARD BY THE NUMBERS

New this Year: Golden Ticket Sweepstakes
To promote our Shopper’s Reward program,
we seeded 10 golden tickets into our
Shopper’s Reward envelopes! Every shopper
who found the golden ticket won a $50
Downtown Oak Park gift certificate and

was entered for a chance to win $500 in gift
certificates donated by our merchants,

1,280

Rewards 2 9 96

distributed Were new
participants

* Storytelling: Guest storytellers from the Actor’s Garden shared
“Winter Tales from Around the World” at The Book Loft.

Qo .
“increase®

HOME FOR THE I including James Anthony Salon, Sushi House,
HOLIDAYS ~ JAYNE Boutique, and more!
We invited our community
to DTOP on Saturday,
December 10, from 11 AM to

PM.We h |
s e hosted our last event HOLIDAY HOLIDAY GIFT CERTIFICATE PROGRAM
of the season, featuring free BY THE NUMBERS

GIFT CERTIFICATE

horse-drawn carriage rides,

pictures with Santa, and a hot PROGRAM

_ _ — cocoawalk at 11 participating ~ During the holiday season, $4,550
5 - oy kg FEET L - businesses. we offered shoppers the 60 Bonus
Holiday Kick-Off at Our Merchant Advisory - = following promotion: buy Merchants certificates
Committee (MAC) Meeting $%OO in Downtown Qak Park $26, 875
On Wednesday, November 5, at our last MAC Gift C‘ards a't'd receive a Certificates
meeting of the year, we hosted a holiday kick-off $25 gift certificate. sold
to help our merchants get into the holiday sales 2025 Holiday Gift Guide o e,
spirit! We had holiday decorations, a hot cocoa In our holiday gift guide, H l' d .‘i’-{'h.
bar, a catered breakfast, and holiday prizes! we feature 13 merchants ol1 ay 1 = DTOP Holiday Social Performance November/December
We launched the following promotions and and 5_0 gift ideas for holiday Our holiday social media efforts for Small Business Saturday, the Cookie Walk,
events: Small Business Saturday, Shopper’s catering, food lovers, fitness L o and Home for the Holidays performed extremely well.
Reward & Gift Cards, Winterfest: Celebration fanatics, and fashionistas!
Around the World, Home for the Holidays, Reach Views Interactions Followers
and 2025 Holiday Gift Guide. To launch our
Golden Ticket Sweepstakes, we seeded golden ﬁ 29.9k 70k 779 13.8k

tickets in our Shopper’s Reward envelopes,
and merchants who “got the golden ticket”
won prizes!

| Q‘] 11.4k 87k 2.3k 8.6k

(Source: Meta Business from November 6 to December 31, 2025.)
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2025 Promotions

2025 Super Bowl Offers Scored a Touchdown
in Downtown Oak Park

For one of the biggest take-out nights of the year,
and we promoted our restaurants serving up the
best our district has to offer, from ice cream to
jumbo wings and, of course, pizza!

Super Bowl Offers)

FOOD AHDCATERING DOWHTOWN CAR PRARK

b1 2025 Valentine’s Day Gift Guide Offered
Valentine's Gifts for Every Love Language
[Dayv  This gift guide featured over 30 gift ideas
Gift € ;”"Lr_" from 14 DTOP merchants, including ice
cream treats, Valentine’s Day sweaters,

light-up, pop-up cards, and more!

We Featured the Perfect Picks for Our
2025 Mother’s Day Gift Guide
Mother's We created an interactive gift guide with
Da Simplebooklet featuring 18 merchants with
L1 Crudbclie q 9 Q.0 Q
a selection of gift and dining options for
Mother’s Day.

Clrrd

T
-l

Celebrating with Pride
our LGBTQ+ Community
for Pride Month

During Pride Month in
June, we caught up with
our community partners to
discuss the importance of
celebrating Pride, share
business advice, and more!

Spotlight on our Hispanic
Neighbors & Businesses During
Hispanic Heritage Month 2025
For Hispanic Heritage Month,

from September 15 to October 15,
we featured interviews with team
members and business owners from
James Anthony Salon, Kribi Coffee,
EcoKarat Jewelry, and Sea Love.

Claudia Santos

Women continue to
Make History in DTOP!
This is our second year
featuring women-owned
businesses for Women'’s
History Month in DTOP.
We highlighted the
women in our community
with the following:

* Video Interviews: Meet
the Women Running
Downtown Oak Park

* Shopping guide: Shop & Celebrate Women-Owned
Businesses in the Heart of DTOP!

* History feature: Talking Women'’s History with Local
Historian Mary Ann Porucznik from The Nineteenth
Century Charitable Association

Yes, We Can, & Yes, We Did Celebrate Black History
Month in DTOP!
For Black History Month, we highlighted our Black-owned
businesses with the following content:

¢ Video Interview: Honoring Black Excellence: Meet the
Entrepreneurs Shaping Downtown Oak Park

* Shopping guide: Shop Local and Support Black-Owned
Businesses in DTOP

¢ History feature: Celebrating the Mount Carmel Baptist
Church, the First Black Community in Downtown Oak Park

g
R

History

February 2025
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Community Engagement

2025 Sculpture Walk 2025 Exhibition Catalog Cyclists Biked the Shared
For the second season, we created an online catalog Sculpture Walk

of the Sculpture Walk in DTOP. This year, we shared the

; ' Sculpture Walk with the
Harrison Street Arts District,
and to encourage community
participation, we created and
printed a map featuring the
sculptures and the safest bike
routes between our districts!

Class is out for the DTOP Business Celebrated the Oak Park Theatre Festival’s
Academy (for now) 50th Season in Austin Gardens
Our last class with Triton College was on The Oak Park Festival Theatre is a true gem in
June 10, at The Nineteenth Century Club. the heart of our community. We supported their
Since launching the program, we have held 50th Season by featuring an interview with the
10 classes covering topics ranging from Theatre’s Artistic Director, Peter Andersen, and
Marketing basics to leadership for more by launching a digital campaign to promote it.
than 80 students, including DTOP merchants, We also placed a two-page advert in their
DTO p Village of Oak Park employees, and non- program book and ran a co-ad program with our
BUSINESS profit organizations such as the Oak Park merchants, offering them a discounted half-page
ACADEMY River Forest Museum and the Collaboration ad that ran all summer long.

for Early Childhood.

Our Merchants Mingled at The Book Loft in October

On October 20, we hosted a Merchant Mingle at the Book Loft and
enjoyed charcuterie and wine with our community, including Byline
Bank, Comedy Plex Comedy Club, Wells Street Popcorn, the Village
of Oak Park, and Collaboration for Early Childhood.

Community Partnerships

We are committed to partnering and supporting local organizations throughout the year through events and
sponsorship opportunities.

> -

§ Frank Lloyd T = LINT/L I T [OAK PARK)
E ra -..}',-";' (:"II"II' -jr,r 'I‘-l S Seven Geherations Ahead THT.::E_ , .E:roak %}k & Infant Welfars Seclety %ﬁri‘ia
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Sustainability Efforts 2024

The Downtown Oak Park Business Alliance (DTOPBA) is committed to promoting sustainable economic development by
fostering an eco-friendly environment for its businesses and events.

In 2025, we introduced new sustainability initiatives
for Oaktoberfest.

* Water Buggy: Provide attendees
with access to free, refillable water
stations to eliminate single-use
plastic bottles.

¢ Aluminum Beer Cups instead
of plastic

* Recyclable Drinkware for
single-serve beer & wine

* Waste Stations throughout the
event area offering landfill,
recycling, and compost

e All participating restaurants were

required to use compostable food
containers

* DTOP partnered with the Village of Oak Park to set up
waste stations at Thursday Night Out options for landfill,
recycling, and compost. We successfully diverted 60% of
waste from the landfill.

DTOP collaborated with local businesses to promote the
use of environmentally responsible materials by requiring
restaurants to provide compostable containers during
Thursday Night Out and Oaktoberfest.

DTOP also teamed up with the lllinois Green Business
Association to raise awareness of sustainable practices
among local businesses. IGBA assists small businesses
in enhancing their performance through innovative
sustainability initiatives.

DTOP staff are active members of the PlanltGreen Core
Team as well as teaming with the Village of Oak Park
Sustainability team on numerous initiatives and committees.

Downtown Oak Park received green certification from the
Illinois Green Business Association (IGBA) in 2023.

Grounds and Maintenance

Landscaping

* DTOP contracted Woodlawn’s Landscape Company for
summer plantings that were installed in the second week of
May. A total of 94 containers and 9 flower beds on Lake and
Marion were filled with beautiful Cordyline Jackll, begonias,
Tradescantia Nanouk, and coral impatiens. These plants
were chosen for their ability to thrive in both sun and shade.

* The Village of Oak Park invests annually in landscape
improvements for challenging areas within Downtown
Oak Park. This year, the Village replaced all the shrubs and
perennials in the four beds at Westgate and Marion.

Fall Décor

We contracted Woodlawn'’s Landscaping to fill our 94
containers with vibrant fall mums and ornamental cabbage.
They remained in the containers throughout the district
until the holiday plantings were installed in November.

Snow Removal

* Snow removal is a primary responsibility of the members
of Downtown Oak Park. In 2023, we signed a three-year
snow removal contract with McAdams Landscaping. The
contract is based on a percentage of snowfalls during the
winter season: the less snowfall, the less we pay. We were
fortunate this past season to experience light snowfall.

* DTOP contracts for snow removal along all sidewalks in
our district and for the creation of “cut-throughs” along
Lake Street in the snow embankments between parking
stalls and curb lines, further improving accessibility to
pay terminals.

DTOP plans and budgets for complete snow removal every
year. If there were a significant snowfall during the holiday
season, we would be able to remove all the snow to ensure
visitors can access the district.

Holiday Décor

In 2025, we installed lights on every other tree in our district,
alternating between bright and soft white lights. North Marion
featured two large illuminated holiday décor pieces placed at
the entrance of the Holley Court Garage. Additionally, spheres
were hung from the archway, lit in both soft and bright white
lights, adding a festive touch to Marion Street.

We filled half of our 94 containers with greens, pine cones, and
birch branches. The flower beds at the intersection of Lake
and Harlem were filled with greens and live pine trees. The
DTOP sign at the intersection of Forest and Lake showcased
three large pine trees adorned with soft white lights. All light
poles were decorated with pine roping and soft white lights.

Website & Social Media

BUSINESS ALLIANCE

00| @ clC

Digital Growth Insights

¢ Reached Individual Users: 714,000 unique accounts
this year across both platforms.

* Total Reach Growth: overall presence jumped by
over 160%, driven heavily by the massive spike in our
Instagram audience.

¢ Organic Strength: our organic reach grew by 144.31%,
our content is naturally resonating with users and the
algorithms.

¢ Platform Mix: While Facebook provided the largest
volume of reach, Instagram was our fastest-growing
platform, contributing significantly to this year’s total.

Social Media Engagement
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134k 43 sec. 58k 45 sec. 66k 90 sec.
Page Average time Page Average time Page Average time
views spent views spent views spent

Combined Growth Facebook and Instagram

700,000 Total Reach

Organic Reach
600,000
500,000
400,000
300,000

200,000

100,000

0
Last Year ThisYear

Source Meta Business Suite January 1 through December 31, 2025.

0 (©

Followers Industry Ave Followers Industry Average
14.1k 3,346 8.8k 3,346

Reach Total Up from 2024 Reach Total Up from 2024
507,351 114.07% T 205,976 457.37% T
Organic Up from 2024 Organic Up from 2024
380,158 80% T 205,033 630% T

Source Meta Business Suite January 1 through December 31, 2025.



2025 Financials

Income
Special Service Area Funds
Program Income (Events)
VOP Plant Agreement
Rent (Visit Oak Park)
Holiday Lighting/Décor
Member Dues
Street Pole Banners
Interest
Miscellaneous

Total Income
Expenses
Operating & Administration
Marketing
Grounds
Member Services and Programs

Total Expenses

Net Revenue

Byline Bank Balances as of 12/31/25
Operating Accounts
Reserve Account
Snow Reserve Account

Total Cash

Board of Directors

Susie Goldschmidt, Merchant Director -
President

Mike Fox, Owner Director - Vice President
Paul Beckwith, Owner Director - Secretary
Mike Carney, Owner Director - Treasurer
Becky Grajeda, Merchant Owner

Frank Heitzman, Owner Director
Jonathan Kaufman, Merchant Director
Juan Munoz, Merchant Director

Lisa Nagatomo-Timms, Merchant Director
Tina Salerno, Merchant Director

Michelle Vanderlaan, Merchant Director
John C. Melaniphy, VOP Representative
Michael Mertes, VOP Representative
Dave Schrodt, DTOP BA Counsel

DTOP Staft

Shanon Williams, Executive Director
Amelia Dellos, Marketing Director

Lauren Marmol, Events & Communications
Manager

Jeff Eng, Finance Manager

Jan-Dec 2025
$725,000
$151,961
$38,424
$12,000
$10,000
$3,850
$3,725

$307

$300

$945,567

$409,433
$357,586
$211,372
$23,346
$1,001,736
-$56,169

$26,397
$233,107
$73,265

$332,769

2025 Committees

Merchant Advisory Committee (standing)
The MAC comprises merchant members
and makes general recommendations to the
Board of Directors regarding marketing and
promotional activities. This committee includes
but is not limited to Merchant Directors and
is overseen by the Marketing Director.

This committee meets every other month.
Sophie Eldrid, The Book Loft

Amanda Jones, BodyBar Oak Park
Jonathan Kaufman, Wells Street Popcorn
Officer Michael Kelly, Village of Oak Park
Nina McCaffery, Polished Nails and Spa
Kenneth Scott, Smoothie King

Trevor Scott, Smoothie King

Katie Thompson, JAYNE Boutique

Vicki Vasconcellos, Cigna

Finance Committee (standing) Chaired by
the Treasurer of the Board of Directors

The Finance Committee meets quarterly or as
needed. This group oversees and manages the
organization’s finances and the annual audit.
They meet annually with the Village Manager
to present the budget for approval.

Jeff Eng, Finance Manager
Mike Carney, Heitman

Mike Fox, R.P. Fox & Associates
Susie Goldschmidt, Byline Bank
Paul Beckwith, Albion

Governance/Nominating Committee

The Governance Committee is responsible for
increasing and sustaining the board’s capacity
to provide the leadership necessary to achieve
the organization’s mission. They take the lead
and responsibility for board development,
leadership development, board assessment,
board education, and ensuring that the board is
equipped with proper guidelines and structure
to doits work most effectively.

This committee meets on an as-needed basis.

This Committee selects and recommends
candidates for Director and Officer positions
on the Downtown Oak Park Board Business
Alliance Board of Directors.

Mike Fox, R.P. Fox & Associates

Mike Carney, Heitman

Dave Schrodt, Schrodt Law, DTOP counsel
Paul Beckwith, Albion

Susie Goldschmidt, Byline Bank

New Businesses

2025

Alice & Friends, 104 N Marion St.
BodyBar Pilates, 106 N Maple Ave.
Breakfast House, 138 N Marion St.

FARE Oak Park, 1000 Lake St,

Gyumon Japanese BBQ, 105 N Marion St.
Luxe Beauty Club, 1110 North Blvd.
Messy Bun, 1012 North Blvd. #3
Sealove, 121 N Marion St.

Sugar Fixé Patisserie (new owner), 119 N. Marion St.

Sweet Dim Sum, 1100 Lake St. Ste 165
The Book Loft, 1047 Lake St.
Wake 'n Bakery, 1012 Lake St.

2026
Barnes & Noble, 1144 Lake St.

Habibi’s Chicken and Falafel,421 N Harlem Ave.
Holiday Inn Express & Suites Chicago West -

Oak Park by IHG,1140 Lake St.
Lucky Duck, 1100 Lake St. Ste 165




